The UK’s 4th largest retailer...and growing.

Location Planning Managers
Excellent salary + benefits + lucrative relocation package
West Yorkshire

<
Our fresh approach is what sets us apart. Because we ,' t
take ‘growing’ our business so seriously, we grow both p
our own produce and our people - quite literally. And

we invest in our people and their development - just u )
one reason why we’ve been named Retail Week’s
Employer of the Year 2011. ;‘

In just 2 short years, we’ve also grown our Location
Planning Team from 2 to 6, and now we’re ready for
more. If you've got what it takes to join us, you'll enjoy
all the freedom and responsibility you need to shape
policy and practices and implement your own ideas.

From collating initial analysis to making key recommendations
based on robust and thorough research, you'll get involved in /7
every aspect of investment proposals for existing and new
stores. This will include providing sales, competitor and
demographic analysis, the strategic insight that defines
the Morrisons network strategy, and formulating sales
and impact forecasts while investigating factors that
impact on planning.

With experience gained in a similarly complex retail
environment, you'll have a successful track record of
delivering development strategies. From your experience,
you'll have a good understanding of the UK food retail
market, geography and demography. Technically, you’ll have recent experience of data
and spatial analysis, the application and development of GIS and spatial modelling, and
are skilled in using GIS tools. Just as important are strong skills in analysing, assimilating
and communicating your findings, particularly to explain complex issues to a variety of
audiences and to prepare supporting documentation.

Moreover, you'll be excited by the idea of facing fresh challenge in an exciting,
dynamic and growing environment that presents the kind of challenges and
pressure you thrive on.

For more information and to apply, please forward a covering
letter and copy of your CV to neal.stevenson@morrisonsplc.com
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